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Understanding patient perspectives can be beneficial in helping them achieve optimal outcomes related to their healthcare journeys.
That is why Boston Scientific initiated an audience market research study in order to gain a better understanding to the types of
healthcare barriers women and people of color often face. To better help you meet the informational needs of your male patients,
this resource is compiled from quantitative and qualitative survey results from men who identified as being Caucasian, Hispanic or
Black. In addition to showing where their barriers to care may exist, this also includes communication preferences as these insights
may help with your follow-up communications, appointment reminders, wellness information and treatment awareness.

HISTORY OF SURGERY
AVERAGE

4 ] 5 SURGERIES

NN
42% 41% 19% 17%

HEART-RELATED ORTHOPEDIC  APPENDECTOMY  GALLBLADDER

Considerably less
than women

BARRIERS TO CARE

3]% OF M 0

REPORTED THAT 0
' 27%

THEY HAVE FELT s.ay.they are
THEY RARELY to heatthcare andt
FACE BARRIERS

or insurance costs

WHAT COULD HELP?

Of the 124 men surveyed,
these five elements were
identified as efforts that
could help them with their
healthcare needs.

43% 37%

EMAIL DOCTOR'S
OFFICE

TEXT DOCTOR'S
OFFICE

CLINICAL TRIAL OPPORTUNITIES

8 3% OF MEN STATED THAT

THEY HAVE NEVER BEEN
ASKED TO PARTICIPATE
IN A CLINICAL TRIAL

Less than average 10% have participated before

Learn more at www.fightforhealthequity.com

36%

are somewhat likely to participate
in a future clinical trial

60%

OTHER

i

35%

ONLINE
VISITS

POSTPONE SURGERY
AS LONG AS POSSIBLE

200}

GENERALLY
AFRAID

32%

34%

WORRIED ABOUT
COMPLICATIONS

H H
21% 17%

say current health say there are a
conditions prevent lack of specialists
them from finding in their location,
or receiving care and are nervous

24% 23%

ON-CALL NURSE
FOR QUESTIONS

LATE-NIGHT
APPOINTMENTS

40%

of Men aren’t sure it would help

35%

are not sure on unapproved practices




» Addressing Barriers to Care: BOStOIl
Connecting with Male Patients SClentlﬁC

Over the years, studies have shown that one of the reasons men have encountered barriers to obtaining optimal care is
related to their feeling of not being heard by their physician. Many recent news articles highlight that men are often told
that their issues are “all in their head” or that they are just stressed and anxious. Just being aware of these perceptions and
points of view may be able to help you and your staff have informative and meaningful dialogue with your patients about
their healthcare. Below are insights that may help frame your connectivity and communications with your male patients.
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